What is it?

The Generations Games is the classic British game
show in which teams of mixed generations compete
fo win prizes in a series of challenging rounds, from
origami fo pofttery or line dancing.

Following four rounds, the game climaxes in the
renowned conveyor belt memory test, where
contestants win every prize they can recall.

“Didn’t they do welll”

How does it work?

Presented by our charismatic host complete with
catchphrases, Generations Games kicks off with the
infroduction of the teams and an explanation of the
show's format - including tasks and challenges.

Each challenge begins with an expert or our host
demonstrating how the task should be done. The
contestants can then attempt to complete the task,
and the expert/host awards points fo each team
depending on their performance.

The format of the event is tailored to suit each client
however there are generally 5 rounds before the
conveyor belt challenge.

We have a whole host of challenges fo attempt,
including:

What's That Then?

Guess everyday objects photographed from strange
angles.

e MotivAction Team

Ready, Steady, Icing

Cake decorafing. Team members have a
few minutes to decorate their cake after
the demonstration from our expert.

Plate Spinning
After a short demonstration, each team sends up
a volunteer to spin some plates.

Giraffe
Using only newspaper and sticky tape, tfeams are
challenged to build the tallest giraffe possible.

Origami Challenge

Teams make their own version of a paper animal.
This can range from an elegant swan to a tusked
elephant.

Bits & Pieces Music Challenge
Teams identify music clips to win the round. A good
knowledge of current and classic tunes is usefull

Body Parts

Presented with a diagram of a series of unusual
looking body parts, contestants identify the part
and pin each part in the correct place.

Blind Tasting

The contestants are presented with a selection
of drinks, cheese or assorted food and try fo
guess what they are.

Blow Out

Make an animal, a flower, a sword or an everyday
object out of balloons, as demonstrated by our
very own balloon expert.
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The Logo Game

Identifying famous companies/brands by their
logo.

Adverts Anonymous.

Linking famous adverts with their products.
The Price is Right

Pricing pictures of high street items or antiques
dating.

Infant Mug Shots

Guess which of your colleagues the baby in the
photo is. Aaah, bless!

Song Lyrics

Identify the songs and artists from the words.
Shapes of Countries

Identify the country by its shape on a map.
Famous Faces

Identify the famous people from a negative,
photo or morphed image.

Stars in Their Eyes

|dentify the celebrities by pictures of their eyes.
Potters Wheel

Art from clay. Definitely not as easy at it looks.
Cocktail

Juggling skills put into practice behind the bar,
Tom Cruise style.

Catwalk

(Could be a finale round) Using the bag of
household props provided (such as bin liners, tin
foil, paper plates and fabric), the whole team
dresses one of their members in the latest
fashion, ready to parade down the catwalk to
flashing lights and music.

Conveyor Belt

The traditional finale to most evenings. A number
of objects fly across the screen and the feams
have to list as many as they can. Yes, there's
even a cuddly toy!

Who is it suitable for?

* All organisations, generations and
backgrounds

» Colleagues, clients or families

* Most effective for 30 or more people

What are the benefits and
outcomes?

¢ An excifing way for guests to meet
* Reward hard working colleagues
* A great incentive reward

* An event that will be remembered for a long
fime
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Enhancements

* The Generations Games works well as an after
dinner activity, or as a conference breakout

e Your guests could win prizes themed fo each
activity

¢ Addifional theming can be provided in the
form of sliding panel doors, themed backdrops
for each activity and celebrity cut-outs

¢ Add realism to your event by using our ‘Bruce
Forsyth’ impersonator as host

Timing and Logistics

Number of people 30-500

Duration Up to 3 hours

Venue / Logistics Indoor or outdoor

What we supply All instructors and equipment as per client requirements
Pricing Price on application

Health and safety Risk Assessed, £10million Public & Product Liability

MotivAction - Inspiring People



